


5th Years.

We do have extended experience.

500 Sponsors and Partners
have joined the exhibition in the past

years.

50,000 Visitors

and Commercial Exposure in 2017.

The Wedding Exhibition Key Factors
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INTRODUCTION

Wedding is from far the most popular and important
family celebration in Cambodia.

Over 2150 weddings happened every day during
the wedding season in Cambodia, and Phnom
Penh alone celebrated over 7000 weddingsin 2015
(Cf official statistics published in Sereimongkul
Wedding Magazine Vol 7.)

The budget allocated by couples is growing
every year, and today the average budget is
around 10,000 USD, making the annual yearly-
Wedding Market exceed S00 Million and Phnom
Penh alone reach 100 Million.

For the fifth times, The Wedding Exhibition celebrate
the art of wedding with captivating Cultural
shows, exciting Fashion Shows, displays by local

and regional creators, workshops, representation
of all 24 Cambodian provinces Cuisine, and
numerous of other attraction.
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Promote Khmer wedding customs, costumes and food;
Conservation & Development of Khmer wedding customs; KEY BENEFITS
Show up the civilization and perfection of Khmer culture; BREEEEIUIENEREECRESELEL DS LAl T
Show up the Khmer wedding programs to national and Opportunity for immediate ROI through the @ show Sales;
international guests; Capture lucrative Visitors Data;
Show up the form of khmer costume and food Gain Valuable Customers Feedback and build Brand awareness;
Providing some educations to Cambodian people to Exceptional B 2 B networking opportunity for referrals;

understand the forms of Khmer wedding programs.
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Our Campaign is present in all Marketing Media available such as:

1 TV: TVC- SEATV —BAYON TV =CTN = HMTV - PNN- APSARATV

2 Press conference: (two time: Frist in June and Second in August-18)

3 Radio: Sport on 93.50, Tonle, Mohachun, WMC, RFA, Wi-Radio, ABC)

4 Printed Press: Kos Sontepheap, Raksmey Kampuchea, Phnom Penh Post,
Kampuchea Thmey, Monak Seka Khmer

5 Tele Marketing: 39 000 SMS (Cellcard & Smart) and 39, 000, (Email ID)

6 Social Media & News: Facebook, Seriemongkul.com.kh, Youtube,
Sponsers page

7 Booting to : Freshnews, Sabay, DAP Thmey Thmey, AKP CamNews

8 Stree Banner: 12 main Locations for one week in advance

9 Marketing tools: 100,000 leaflets, Invitations, T-shirt...

10 Booklet Publication: 8,000 copies for event promotion and sponsors

1 Marketing team Prsentation (Cover over 300 selected companies)
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